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Wide Open Agriculture Ltd  Year End 30 June
Share Price   1.13  A$/sh
  
Price Target    1.72  A$/sh
Valuation (DCF)   2.04  A$/sh
WACC  8.8% 
Terminal Growth  3.0% 
  
Shares on issue   77  m
Market Capitalisation   83.6  A$m
Enterprise Value   82.0  A$m
Debt (1H2020)   0.8  A$m
Cash (1H2020)   3.3  A$m

Key Financials 2020f 2021f 2022f
Revenue (A$m) 1.9 4.6 24.2
EBITDA underlying(A$m) -1.8 -2.2 3.3
EBIT (A$m) -1.8 -2.2 2.4
Reported NPAT (A$m) -1.8 -2.2 1.3
Normalised NPAT (A$m) -1.8 -2.2 1.3
   
Gross Cashflow (A$m) -1.8 -2.2 2.2
Capex (A$m) 0.0 0.0 -35.0
Op. Free Cashflow (A$m) -1.8 -2.2 -32.8
   
Revenue Growth (%) 517% 146% 421%
EBITDA Growth (%) 22% 21% -251%
Norm. NPAT Growth (%) -11% 20% -161%
   
Normalised EPS (Ac) -2.61 -2.86 1.74
Norm. EPS growth (%) NA 10% -161%
PER (x) -45.4 -37.8 64.8
EV:EBITDA (x) -45.5 -37.6 24.8
EV:EBIT (x) -44.6 -37.1 33.8
   
DPS (Ac) 0.0 0.0 0.0
Dividend Yield (%) NA NA NA
   
Net Cash (A$m)* 3.6 1.6 -30.8
Net Debt:Equity (%) -95% -56% 740%
*includes deferred consideration  
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Disclaimer

Euroz Securities declares that it has acted as 
underwriter to and/or arranged an equity issue in 
and/or provided corporate advice to Wide Open 
Agriculture Limited during the last year. Euroz 
Securities has received a fee for these services. 

Wide Open Agriculture Limited 
(WOA $1.13) Speculative Buy - Initiation of Coverage

Analyst Date Price Target
Harry Stevenson 28th August 2020 $1.72/sh 

Grow, Diversify and Innovate

Investment case

Wide Open Agriculture Limited (WOA) was founded in 2015 and 
listed in 2018. WOA offers consumers access to regeneratively grown 
products sourced from West Australian famers through its rapidly 
growing brand “Dirty Clean Food.”  WOA also invests in alternative food 
source technology and is currently focused on developing an oat based 
milk alternative and Australian Sweet Lupin based plant protein, the 
successful commercialisation of which forms the basis of our investment 
case.  

Dirty Clean Food – The Existing Business

WOA set out to encourage the widespread implementation of 
regenerative farming techniques through the establishment of a 
vertically integrated food and agricultural company, aligning market 
demand for premium locally produced food with local farmers.  In 
doing so WOA successfully launched the “Dirty Clean Food” brand of 
products (beef, lamb, ready cooked meals etc) to consumers through 
traditional sales channels and an expanding online sales portal. 

Covid-19 looks to have provided a significant boost to sales; particularly 
through the online sales portal as consumers adjust to life under new 
restrictions.  In this time WOA have also expanded the product range 
and geographical presence leading to improved consumer awareness 
of the product; the first step to wide ranging acceptance and success 
of the brand. Ultimately WOA look for the successful expansion of 
products into the Eastern States and Asian markets to sustain growth. 

Oat Milk and Alternative Plant Based Protein - The Opportunity 

In addition to the core Dirty Clean Food Brand and products WOA 
is in development of two alternative food products showcasing 
regeneratively farmed, West Australian produce: an oat milk product 
and a lupin based protein (to be used as a base to form alternative meat 
products). 

Oat Milk

The market for oat milk is growing rapidly with the industry projected 
to be worth USD~$1.6B by 2024; WOA has developed and carried out 
initial market testing on its own WA grown oat milk  product.  It is in the 
final stages of trials prior to a planned launch of the product to local 
markets in Q4 CY20 with further plans for expansion into the Asian 
market place in 2021.
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Wide Open Agriculture Limited 
(WOA $1.13) Speculative Buy - Initiation of Coverage

Lupin based Protein

An opportunity for WOA to grow market share, revenues and ultimately 
generate significant returns to investors is available with successful 
commercialisation of a lupin based alternative protein.  

The alternative plant based “meat” industry is experiencing remarkable 
growth; with estimates that the market will be worth in the region 
US$140bn by 2030.  WOA is  developing a lupin-based protein 
alternative, the successful commercialisation of which has the potential 
for massive and plausible scalability in domestic and global markets.

Successful commercialisation and moderate scaling of both these 
products form the basis of our Speculative Buy rating and our Price 
Target. 

Valuation

Since initial IPO at $0.20 the company’s outlook has improved significantly. 

Currently trading at $1.13 with a market capitalisation of $87m, in our 
opinion the current capitalisation does not yet reflect the potential scale 
of the company’s prospects.

WOA is sometime away from significant earnings, despite this we have 
attempted to value WOA on what may be possible given successful 
outcomes of development trials.

Based on this we drive a 12-month price target of $1.72/sh using a 
SOP valuation methodology; we feel this is also supported by more 
traditional DCF valuation which is coming out at 2.04/sh; assuming 
commercialisation and moderate penetration. 

Ultimately, continued development of the protein alternative, successful 
launch of the oat milk product and continued expansion of Dirty Clean 
Food brand and product range will see the share price respond.  

Risks

As explored in the body of the report WOA exhibits the usual risks 
associated with developing and marketing new products. The most 
pressing short-term risk is the failure to commercialise the oat milk 
product or the plant-based protein.

Further down the track there is also funding risks as WOA looks for full 
scale commercialisation of the oat milk and protein plants.  

Other Matters 

We also explore the balance sheet, development time lines, 
management team and shareholder base, all of which are fit for purpose 
in our opinion. 

Summary 

WOA is unique WA based company operating in a growing sector.  It 
has successfully established a presence in the WA market with its Dirty 
Clean Food branded products. The company will look to leverage this 
success with the launch of oat milk and plant based protein products, 
the successful commercialisation of which offers exposure to a 
potentially enormous and growing market space. 

We initiate coverage with a Speculative Buy rating and a Price Target of 
$1.72/sh.
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Wide Open Agriculture Limited 
(WOA $1.13) Speculative Buy - Initiation of Coverage

Financial Statements 2020f 2021f 2022f
Income Statement   
Revenue 1.44 4.43 23.98
Other Revenue  0.45 0.45 0.21
Revenue 1.9 4.9 24.2
COGS -1.2 -3.4 -15.5
OPEX -2.5 -3.4 -5.4
EBITDA -1.8 -2.2 3.3
Depreciation & amortisation 0.0 0.0 -0.9
EBIT  -1.8 -2.2 2.4
Borrowing Costs  0.0 0.0 -1.1
Interest Income 0.0 0.0 0.0
Other income/(expense) 0.0 0.0 0.0
EBT -1.8 -2.2 1.3
Tax expense 0.0 0.0 0.0
Reported Earnings -1.8 -2.2 1.3
Abnormal Expenses / (Incomes)  0.0 0.0 0.0
Normalized Net Profit -1.8 -2.2 1.3

Cash flow (A$m) 2020f 2021f 2022f
Profit before Tax  -1.8 -2.2 1.3
(+) D&A 0.0 0.0 0.9
(+/-)  Other 0.0 0.0 0.0
(+/-)  write-downs/revals 0.0 0.0 0.0
(-)  Tax Paid 0.0 0.0 0.0
Gross Cashflow  -1.8 -2.2 2.2
(-) Capital Expenditure 0.0 0.0 -35.0
(-) Change in WC  0.0 -1.0 0.4
Operating Free cashflow -1.8 -3.2 -32.4
(+) Equity issued 3.0 1.2 0.0
(+) Other -0.1 -0.1 0.0
Net Cashflow  1.2 -2.0 -32.4
Bop Net Cash* 2.5 3.6 1.6
(+/-) Net Cashflow 1.2 -2.0 -32.4
EoP Net Cash  3.6 1.6 -30.8

Balance Sheet ($m) 2020f 2021f 2022f
Cash  4.4 2.4 5.0
Receivables 1.1 2.2 6.0
Inventory  0.2 1.3 2.8
Other assets 0.1 0.2 0.2
Total Current Assets 5.9 6.1 13.9
Property/plant/equipment 0.1 0.1 34.2
Other non-current assets 0.2 0.2 0.2
Total Non-Current Assets 0.3 0.3 34.4
Total Assets 6.2 6.4 48.4
   
Payables 1.5 2.7 8.4
Provisions 0.0 0.0 0.0
Short term borrowing 0.0 0.0 0.0
Total Current Liabilities 1.5 2.8 8.4
Non-Current borrowing 0.8 0.8 35.8
Total Non-Current Liabilities 0.8 0.8 35.8
Total Liabilities 2.3 3.6 44.2
   
Net Assets 3.8 2.8 4.2
   
Issued capital 9.7 10.9 10.9
Reserves 0.7 0.7 0.7
Retained profits -6.5 -8.7 -7.4
Total Equity 3.8 2.8 4.2

Performance Ratios  2020f 2021f 2022f
Growth & Margins
Revenue Growth 517% 158% 396%
EBITDA Growth 22% 21% -251%
EBIT Growth -11% 20% -210%
Normalized Net Profit Growth -11% 20% -161%
EBITDA margin -96% -45% 14%
EBIT margin -98% -45% 10%
Normalized net profit margin -98% -45% 6%
Effective tax rate 0% 0% 0%

Liquidity
Capex/depreciation (x) 0.0 0.0 26.0
Current ratio (x) 3.8 2.2 1.7
Quick ratio (x) 3.7 1.7 1.3
Receivable days 209 166 90
Payable days 146 146 146

Risk Measures
Dividend Cover (x) NA NA NA
Payout ratio (%) NA NA NA
Net interest cover (x) NA NA NA
Net debt/equity (%) Net  cash 56% -740%

Returns
ROIC(%) -14.7% -27.1% 8.9%
Return on assets (%) -29.9% -34.5% 2.8%
Return on average equity (%) -19.1% -39.5% -44.2%

Share Data/Valuation 2020f 2021f 2022f
Share Data
Issued shares (m) 71 77 77
Weighted ave shares (m) 71 74 77
Fully diluted shares (m) 84 84 84
Basic EPS (c) -2.6 -2.9 1.7
YoY change (%) na 10% -161%
Fully diluted EPS (c) -2.2 -2.4 1.6
YoY change (%) na 11% -164%
Fully diluted normalised EPS (c) -2.6 -2.9 1.7
YoY change (%) na 10% -161%
Dividend/share (c) 0.0 0.0 0.0
Franking (%) na na na
Gross cashflow/share ( c ) -2.6 -2.8 2.9
NBV/share (c) 5.4 3.6 5.4
NTA/Share (c) 5.4 3.6 5.4

Valuation
PER (Basic) (x) -45.4 -37.8 64.8
PER (Fully diluted) (x) -45.4 -37.8 64.8
PER (Fully diluted, normalized) (x) -45.4 -37.8 64.8
P/CFPS (x) -46.3 -38.3 37.5
Price/NBV (x) 21.9 29.7 20.1
Price/NTA (x) 21.9 29.7 20.1
Dividend Yield (%) NA NA NA
    
Market Cap  83.6 83.6 83.6
EV 82.1 82.0 82.0
EV/EBITDA (x) -45.5 -37.6 24.8
EV/EBIT (x) -44.6 -37.1 33.8
EV/Revenue (x) 43.5 16.8 3.4

Other Information 

Estimated free float 60% 
 
12-mth High/Low (A$/sh) 1.85/0.09
Average daily volume (A$’000s) 41 
 
ASX Code WOA
Next result Aug-20

Company Description
Wide Open Agriculture Limited (WOA) was founded in 2015 and 
listed in 2018. WOA offers consumers access to regeneratively grown 
products sourced from West Australian famers through its rapidly 
growing brand “Dirty Clean Food.”  WOA also invests in alternative 
food source technology and is currently focused on developing an oat 
based milk alternative and Australian Sweet Lupin based plant protein.
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Wide Open Agriculture Limited 
(WOA $1.13) Speculative Buy - Initiation of Coverage

The Business and the Business Model

Simply put WOA is a business of 3 parts, each of which are in varying 
phases of maturity.

Dirty Clean Food
	y High quality produce sold through rapidly growing online sales and 

retail channels. 
	y Business is growing QonQ at 49%
	y Year end run rate $2.2m 
	y Planned expansion to Eastern States and International markets

Oat milk 
	y Alternative dairy product on track for a commercial launch in 

Q42020. 
	y Market for plant-based milk alternatives in the region of US$38b by 

2024

Plant based meat alternative 
	y In development of Australian Sweet Lupin plant based protein 

alternative, to be used as a basic to alternative plant based meat.
	y Partnered with Curtin University and the CSIRO.  
	y Pilot trial planned for September 2020. 
	y Market for this product in the region of US$28b by 2025.

Dirty Clean Food 

Wide Open Agriculture was founded on the principles of supporting 
regenerative farming.  Regenerative farming is a system of farming 
principles and practices that increase biodiversity, enriches soil, 
improves watersheds and enhances ecosystem services. The process 
aims to capture carbon in soil and aboveground biomass, reversing a 
global trend in atmospheric accumulation at the same time increasing 
yields and resilience to climate instability.

The regenerative system of farming typically results in a higher quality 
product that consumers are willing to purchase at a premium. 

Dirty Clean Food is WOA’s regenerative farming sourced food brand 
which offers animal and plant-based products to the West Australian 
market.

Initially the brand established a reputation for its premium range of 
products with local restaurants; WOA has subsequently expanded to 
retail and online offerings.

For reference the current product offering consists of:

Grass Fed Beef Grass Fed Lamb Australian Seafood

Milk Butter Pantry Items

Chicken Pork Ready Made Meals

Online product reviews rate the quality of beef and lamb products 
highly. We also understand that WOA have developed a reputation 
within the restaurant sector for the quality of beef cuts.
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Wide Open Agriculture Limited 
(WOA $1.13) Speculative Buy - Initiation of Coverage

The Q4 market update indicated continued sales momentum, with Q4 
revenue increasing 49% QonQ.  Currently all retail and online sales are 
to West Australian customers; with the company focused on launching 
the product into the Eastern States market and the South East Asian 
market over the coming periods. 

 

Online sales were up 175% in Q4 2020, at least partially a result of 
Covid-19 influence on shopping trends.  In our opinion these results also 
demonstrate the quality of the product and customer satisfaction.

WOA has also announced the expansion of the product offering into 
everyday items, encouraging consumers to spend more during each 
online session.

In addition to the expansion of the online product range, WOA has 
partnered with local WA restaurants to  offer ready to eat meals to its 
growing customer base. 

The growth of the online sales portal enables WOA to sell Dirty Clean 
branded products direct to consumers, which ultimately improves 
margins.

The eventual expansion into interstate and South East Asian markets 
has been flagged by management as the natural driver for growth in 
sales. 

The existing relationship with a number of national retailers together 
with the online presence should assist expansion into new geographical 
regions. 

The following are examples of some of WOA’s current retail and 
wholesale partners. 

Retail Restaurants

IGA The Camfield

Fresh Provisions Rockpool

Loose Produce Cape Lodge

Farmer Jacks Bread in Common

The Good Grocer Stables Bar

Boatshed Market Short Order Burger Company
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Wide Open Agriculture Limited 
(WOA $1.13) Speculative Buy - Initiation of Coverage

Clearly the expansion into the Asian region offers an enormous 
opportunity. 

(Source: May Investor presentation) 

Within this region Australian grown products have a perception of 
quality  sought by rapidly growing middle-class markets 

We look for continued growth in this segment off a low base; with 
further growth into FY21.

WOA Revenue Forecasts

FY19 FY20e FY21e FY22e FY23e FY24e FY25e

Sales $m 0.1 1.4 4.1 6.2 7.4 8.9 10.2

GP $m 0.1 0.3 0.9 1.5 1.9 2.2 2.6

Growth % na 2742% 186% 50% 20% 20% 15%
 

Our assumptions assume continued growth run rate into FY21 with the 
launch of new products and expansion into new geographies.  We will 
explore our  earnings assumptions in greater detail below. 

The growth of Dirty Clean Food brand product sales has been swift 
and we expect this trend to continue through FY21, however we 
believe that management have their eyes on a much larger prize, 
which is the successful commercialisation of the oat milk and plant 
based protein products. 
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Wide Open Agriculture Limited 
(WOA $1.13) Speculative Buy - Initiation of Coverage

Alternative Plant Based Opportunities

Oat Milk 

WOA has made considerable progress on finalising an oat milk formula 
with its European manufacturing partner. 

The company is now in the final stages of product development with 
branding of a commercial launch planned for Q4 CY2020.

Assuming the successful launch of the oat milk product, WOA has 
signalled  intent to develop a West Australian based manufacturing 
plant. To this end WOA has secured a $20,000 grant from the West 
Australian State Government to conduct a feasibility study around the 
construction of the first oat milk manufacturing facility in WA.

As we understand it, the processing plant and equipment required 
to establish the manufacturing facility can be readily purchased “off 
the shelf” significantly de-risking start up.  We estimate based on 
management guidance and similar processing plants of scale WOA may 
need to invest in the region of ~$5m to establish the plant. Plants of 
similar scale have a through put of 18m litres p.a. Consequently room for 
growth in our forecasts.

The company’s strategy for development, launch and growth of the oat 
milk product is outlined as follows  

The Product

Oat milk is a vegan alternative to diary milk that is made by blending 
water and oats. It is a sustainable alternative to popular alternative 
plant-based milk products like almond, rice coconut and soy milk.  

Oat milk is a thicker and creamier compared to almond and soy and has 
a feel consistent to dairy milk in the mouth.  Unlike soy based alternatives 
it froths like traditional milk and resists to splitting at high temperatures 
making it ideal for use by baristas and for use by consumers at home. 

It also competes on environmental credentials; an Oxford University 
study has found that oat milk is better for the environment than dairy 
and a number of other plant-based milk drinks, using less land and 
water inputs than most other alternatives and is suited for growing in 
harsh environments. 

There are no West Australian produced oat milk products on the market 
and there are also no regeneratively sourced oat milk product currently 
available. Early feedback from WOA’s European manufacture with over 
30 years experience rates the WOA’s regeneratively sourced oats as the 
highest quality they have used; key for quality final product. 
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The Market

The global oat milk market is projected to be worth in the region 
of US$1.6bn by 2024. Growth in this market is driven by increasing 
intolerance rates of lactose-based milk products and growing consumer 
concern in relation to the environmental impact of traditionally sourced 
dairy products. 

Based on a study by the Good Food Institute 41% of US households 
purchase vegan milk alternatives. 

Australian’s  consume about 9bn litres of diary milk each year; which is 
equal to production. Milk based alternatives offer genuine alternatives to 
dairy milk as population and demand for dairy milk continues to grow 
over time.  

Reports suggest that oat milk is now the most popular vegan milk 
alternative, outselling soy and almond products.  A 2018 shortage of 
Oatly milk in New York caused widespread “panic”; at the time cases 
of oat milk were sold on amazon for US$200.  In London some cafes 
refuse to sell soy as it is highly processed and has difficulty frothing. 
While in Australia some Melbourne cafes report that the demand for 
Oat Milk outstrips traditional milk demand. While anecdotal, these 
reports do suggest that there is significant demand for this product 
from consumers.

Competition 

Sweeden’s “Oatly” is the world’s largest alternative oat  producer. The 
company  was founded in the 1990’s and entered the US market in 2016.  
The firm has already constructed one factory in the US and plans to add 
an additional location later this year.  

In July  2020 Oatly raised US$200m to expand and support growth. 
The investment represented a 10% stake in the company, placing the 
firms value at about USD$2bn. In 2020 Oatly’s revenue was in the 
region of USD$200m; with the company signalling hopes to generate 
$400m in 2021. 

To give a sense of scale of the market; Oatly’s US processing plant 
produces about 2.8m litres of oat base (the thick lightly sweet liquid 
that is main ingredient in oat milk which is mixed with water) on a 
monthly basis. 

There are  a number of Australian producers centred on the East Coast.

Minor Figures was the first company to begin selling Oat Milk to 
Australian baristas in the 2018.  Minor Figures focuses on the barista 
market; in 2019 Minor Figures reported 400% YoY growth with the 
product now served in over 60,000 cups a year. 

Sanitarium and Vitasoy also have products stocked in major retailers.  
WOA have indicated that their strategy is to compete with these big 
name brands in the local café markets, where taste and quality and local 
supply is valued by baristas.  Early feedback from trials of the WOA 
oat milk product has been very positive when compared to existing 
offerings. 

The domestic and global market for this product should not be 
understated.  The oat milk product is relatively low risk with a proven 
manufacturing process.  WOA will be well placed to leverage its 
existing reputation for quality regenerative products in this market. 
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Plant Based Protein

The successful development of a plant-based protein offers 
considerable and plausible upside to investors. 

In May 2020 WOA signed an exclusive Option and License Agreement 
with Curtin University for the development and commercialisation of 
a proprietary plant-based lupin protein technology which has been 
developed by Curtin University. 

Researchers from Curtin University have developed a novel modification 
technique that enables protein derived from the seeds of lupin to form 
a gel which is suitable for use as a protein substitute in alternative plant 
based “meat” products.  

The technology unlocks the lupin to create a 3D functional molecule that 
allows it to bond and connect to other particles in the food. It also solves the 
problem of taste, eliminating the bitterness and giving it a neutral taste profile. 

As we understand it WOA’s lupin-based protein has similar qualities 
to popular soy-based protein and could be used interchangeably in 
existing products. 

 

There is also involvement from the CSIRO’s Innovation Centre (which 
already has experience commercialising V2 Foods alternative meat 
product) to assist in the scale up and development of  small-scale 
processing plant and equipment.  WOA aims to produce food grade 
commercial quantities trials by existing producers by September 2020. 

An initial feasibility study into the plant conducted by Process Partners  
is expected to be completed in the coming months.

The key terms of the development of the product is as follows: 

Curtin University  (CU)
	y Development costs forecast between $50,000 and $120,000. WOA 

will seek R&D tax offsets for this process. 
	y WOA will reimburse CU with costs and expenses related to patents 

up to a maximum of $20,000 
	o WOA to pay CU a royalty of $120 per tonne of lupin isolate 

produced by WOA. With a high sales value royalty of 12.5% of sales 
generated in excess of $6,000 / tonne of lupin protein isolate. 

	y We drive our forecasts using a price per tonne of $3,500 based on 
current market rates. 

CSIRO
	y Total cost of the project is expected to be $115,000. WOA will fund 

$57,500 with the remaining amount  to be met through funding from 
the Industry Growth Centre. 
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(WOA $1.13) Speculative Buy - Initiation of Coverage

If the initial trials are successful WOA will look to commercialise the 
product through a bulk sales agreement with existing alternative meat 
producers sometime in FY22; or through creation of its own line of 
alternative meat products sold through its existing network of Dirty 
Clean Food products. 

In a presentation made in July; the company indicated it is  already 
fielding a number of enquiries from domestic and global manufactures 
requesting samples of the lupin-based protein for trials in existing 
products.  

The Industry 

The plant-based food industry emerged in the 1970’s and remained 
relatively stagnant into the 2000’s catering mostly for the vegetarian 
market. Recently there has been a shift towards biomimicry; which 
involves replicating the taste and texture of meat using plant-based 
ingredients and novel techniques.

The plant-based meat alternative market is growing at 14% pa and 
some forecasts indicate that it may reach US$28 billion globally by 
2025. There are a number shifting consumer preferences and trends 
responsible for this growth. 

Further supporting this growth outlook the industry has seen record 
investment, with the investment made in Q1 2020 on par with that of Full 
year 2019. 

In Australia the CSIRO estimate the plant-based meat market in 
Australia may be worth more than $6bn by 2030.
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Producers 

The largest Global player is Beyond Meat; established in 2009 it has 
quickly grown to be a globally recognised brand; recognised for 
products designed to simulate chicken, beef and pork.  

BeyondMeat’s current market capitalisation is US$7.93b. Analysts are 
looking for ~US$700m in revenue by FY21, up from US$87in FY18. 
This forecast growth supports our outlook that the industry is set for 
significant expansion over the coming periods. 

Australia has a number of privately held alternative meat producers, 
of particular scale is V2 Foods which was established through a 
collaboration with Competitive Foods Australia and the CSIRO. V2 has 
successfully developed its own plant-based meat product and aims to 
produce in the region of 100,000 tonnes of alternative meat products 
by 2021.  

The following is a table of the current global producers showing the 
penetration within major Australian retailers. There are a number of 
Australian producers that are already producing meat alternatives; and 
would be target for WOA’s plant based lupin alternative.  

We see a number of factors driving demand within this industry over 
the coming decade. 
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Social Awareness

Raising livestock for food requires about 80% of the World’s agricultural 
land however produces less than 18% of the world’s calories; with it 
also being the leading cause of the deforestation and land degradation 
worldwide. With the global population growth expected to reach 8.5 
billion by the 2030, a major shift in food production and consumption 
will be required to sustain population growth. 

Consumers are becoming more aware of their choices and the impact 
these may have on others. Alternative meat products offer socially 
conscious consumers an alternative and to this end we anticipate the 
demand for these types of products will continue to grow.  

Health Benefits 

A report from non-profit alternative meat think tank “Food Frontier” 
analysed the nutritional information and health rating of almost 100 
plant-based meat products in Australia and New Zealand; comparing 
meat products to their alternative plant based counter parts. The report 
finds that on average the plant-based version has much less saturated 
fat, more or comparable proteins and lower or similar kilojoules.  Plant 
based alternatives can offer consumers a meat alternative that in some 
cases is healthier then traditional meat products. 

Consumer Trends

In Australia research by Roy Morgan has found  vegetarians now 
account for 12.1% of the population. 

A 2019 study found that 2/3rds of participants had not yet tried the 
new generation of the plant-based meat products. Of those who have 
tried meat alternatives, 43% were satisfied or mostly satisfied with the 
taste.  This study may suggest there is a large untapped market for 
consumers who have not yet tried plant-based meat alternatives. 

Covid-19

Nielsen data suggests that Covid-19 is fuelling a boom in the plant-
based food industry. Growth in sales of plant-based meat have 
outpaced conventional meat  sales in the US, with sales up 265% over 
the 8 week period ended April 2020.  This may be a further catalyst for 
the plant-based meat industry; as consumers who in the past would not 
have considered the product in the past may do so in the future.
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Lupin vs others

Lupins as high protein based regenerative legume is essentially an 
unexplored superfood for human consumption. Western Australia is the 
largest producer of sweet lupin globally; producing 700kt per annum 
of which only 6% is consumed by humans with the remainder used as 
animal feed. 

The most commonly used existing plant protein sources come from pea 
and soy isolates. 

Sweet Lupin based proteins have a number of advantages when 
compared to the existing proteins.  
	y Soy beans are the number one genetically modified crop in the 

World. 
	o GMO products have negative connotations with consumers. 
	o Lupins do not have this same perception and are generally GM 

free. 
	y Soy bean production is particularly intense; relying heavily on water 

and chemical input.
	o Lupin’s are produced in the WA wheatbelt and are not particularly 

input intensive.
	o Lupins naturally improve soil nitrogen levels, and have superior 

environmental credentials generally.
	y Pea protein production can lead to a high volume of the by-product.

	o Manufacturers potential to require a speciality starch market to 
ensure economic viability. 

	y WA is the largest global producer. Having local supply clearly reduces 
supply risk, and shipping costs.

Whey protein is another popular protein substitute; however, given it 
is formulated from milk products it has the same draw backs of other 
animal-based products. 

Successful development of the lupin based protein offers the potential 
for significant future earnings.  We have attempted the value this 
opportunity using a number of metrics below. 

Carbon Free Grain 

In July 2020 WOA announced an MoU with CBH Group to explore the 
certification, marketing and global distribution of carbon neutral grain. 
CBH is Australia’s largest exporter of grain and had revenue of more 
than $4Billion in 2019.

WOA’s intent is to execute the project in line with the 2020-21 growing 
season; the successful commercialisation of carbon free grain opens 
the door for the possibility of additional carbon free certification 
agreements across sectors.  
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Earnings and Forecasts

Forecasting revenue and earnings for WOA at this early stage of 
commercialisation and development is inherently difficult. Our forecasts 
should be taken as a broad indication as to financial outcomes possible 
for WOA over time.  

Our forecasts are based on successful commercial outcomes for oat 
milk and alternative protein products and the continued growth and 
expansion of Dirty Clean Food Segment. 

WOA Revenue Forecasts

FY19 FY20 FY21 FY22 FY23 FY24 FY25

$m $m $m $m $m $m $m

Dirty Clean Food 0.1 1.4 4.1 6.2 7.4 8.9 10.2

Oat milk 0.0 0.0 0.3 2.8 5.6 8.4 10.5

Plant Protein 0.0 0.0 0.0 15.0 33.0 52.0 70.0

Revenue 0.1 1.4 4.4 24.0 46.0 69.3 90.7

Growth % na 2742% 207% 442% 92% 51% 31%

COGS -0.04 -1.17 -3.44 -15.46 -29.00 -43.34 -56.50

GP 0.01 0.3 1.0 8.5 17.0 26.0 34.2

Margin 23% 19% 22% 36% 37% 37% 38%

Other Income 0.26 0.45 0.21 0.21 0.21 0.21 0.21

Expenses 

(-) Consultancy -0.4 -0.6 -1.0 -1.6 -1.7 -1.9 -2.1

(-)Employment Benefits -0.7 -1.2 -1.3 -2.7 -3.2 -3.9 -4.6

(-) Other -0.6 -0.7 -1.0 -1.2 -1.6 -2.0 -2.7

Total -1.7 -2.5 -3.4 -5.4 -6.5 -7.8 -9.3

Growth % -71% 45% 34% 61% 19% 20% 20%

EBITDA -1.1 -1.5 -1.8 3.3 10.7 18.4 25.1

EBIT -2.1 -1.8 -2.2 2.4 8.9 16.6 23.3

Growth % -381% -11% 20% -210% 269% 86% 40%

EBITDA Margin % -2166% -102% -41% 14% 23% 27% 28%

Net profit after tax -2.1 -1.8 -2.2 1.3 7.7 10.9 15.6

NPAT Growth % -584% -11% 20% -161% 473% 41% 43%

Earnings forecasts are based on the following assumptions:

Dirty Clean Food
	y Growth of Dirty Clean Food continues. Dirty Clean Food has a 

number of new products and geographies which WOA will look to 
expand to over the next 5 years.  

	y Our forecast assume WOA maintain 30% QonQ sales growth into 
FY21.

	y We look for improvement in margins with growth in the online sales 
segment 



INDUSTRIALS

Euroz Securities Limited
All information and advice is confidential and for the private information of the person to whom it is provided and is provided without  
any responsibility or liability on any account whatsoever on the part of Euroz Securities Limited or any member or employee thereof.  
Refer to full disclaimer at the end of this document.

 

Wide Open Agriculture Limited 
(WOA $1.13) Speculative Buy - Initiation of Coverage

Oat Milk

We build out our growth assumptions as follows

Sales Assumptions FY21 FY22 FY23 FY24 FY25

Domestic (distributor) L (m) 0.1 0.5 1.0 1.5 1.9

Direct L (m) 0.0 0.1 0.2 0.3 0.4

Export L (m) 0.0 0.5 1.0 1.5 1.9

Total Litres L (m) 0.1 0.1 0.1 3.3 4.1

Price Assumptions

Domestic $ 2.40 2.40 2.40 2.40 2.40

Direct to consumers $ 3.00 3.00 3.00 3.00 3.00

Export Market $ 2.60 2.60 2.60 2.60 2.60

Sales A$m 0.3 2.8 5.6 8.4 10.5

COGS $ A$m -0.2 -1.8 -3.6 -5.5 -6.8

GP A$m 0.1 1.0 2.0 2.9 3.7

GP Margin % 25% 35% 35% 35% 35%
 
	y Successful commercialisation of the product in FY21 following the 

Australia-wide launch expected Q4 2020. 
	y Growth off a low base in the domestic markets and initial launch into 

Asian export markets in FY22. 
	y Price assumptions and margins are built on assumed mark up on 

sales price of oat milk products already available for sale in the 
Australian market. 

	y Improvement in margins as WOA domestic production facility comes 
online in FY22. 

	y We estimate Capex of ~$5m required for Australian plant. 
	y Plant capacity ~18m litres, clearly significant upside to our forecasts.

Plant Based Protein

The following is our interpretation at reasonable estimate of WOA’s local 
addressable market by 2025 given:
	y Currently alternative meat products make up less than 1% of the $1.4 

trillion per annum global meat market
	y Estimates suggest that based on current trends plant-based meat 

alternatives may make up 10% of the global market for meat by 2030.
	y In Australia alone, this  equates to an estimated market of the space 

of between $1.4billion to $4.6billion.

What is plausible?
	y Current research indicates that on average Australian’s consume 

around 100kg. 
	y Of this around 1% -1.5% is an alternative plant-based meat products. 

Conservatively we look for a doubling of this penetration by 2025; 
equating to a domestic market of ~85kt for alternative protein based 
product. A number of reports indicate that this may grow to 10% 
penetration by 2030. 

	y At 10% penetration we look for ~280kt PA. 
	y Australia consistently exports 65% of traditional meat to overseas 

markets. Assuming a similar export demand (in reality export 
demand is likely higher given the ease of transport) WOA’s 
addressable market is in the region of 130kt PA (assuming only 3% 
market penetration) by 2025. 
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	y The possible addressable market is likely many times higher; however, 
we look at this as a plausible starting point. 

	y We assume ~100% YoY growth off a low base in the early stages 
FY22 and FY23.

	y Our forecasts look for 17.5kt by  2025 at sales rate of $4000 
equating to a market penetration of  ~13%; on this basis we drive our 
DCF of 2.04.

	y Our sales price assumption is based on WOA guidance, it does not 
assume WOA launches their own plant based protein products; which 
would drive a sales price per tonne of ~$35,000.

The following assumptions drives our sales forecasts. 

Plant Based Protein 2022e 2023e 2024e 2025e

Market Size* Kt 130 130 130 130

Penetration % 3% 6% 10% 13%

Sales (Tonnes) Kt  3.8  8.3  13.0  17.5 

Average Pricing** $PT 4000 4000 4000 4000

Revenue $m 15.0 33.1 52.0 70.0

Margin % 40% 40% 40% 40%

*EZL estimates based on current penetration and market trends. 

** Sales price per WOA Guidance.

	y Our Capex cost assumption of ~$30m is based on management 
assumptions with a capacity of ~50kta. 

We will look to tighten this up with the release of feasibility study in time.

Scenario analysis (below) can drive some high DCF values that in 
our minds are also not unreasonable given the scale of potential 
opportunity; in a market where a realistic soy alternative with high 
environmental credentials does not yet exist.
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Valuation and Price Target
In valuing WOA we use a sum of parts valuation to each of the business 
segments.

Given the current penetration of the Dirty Clean Food brand versus the 
potential size and scope of the alternative plant-based food opportunities 
on offer our valuation is predicated on the successful development and 
(albeit modest) commercialisation of lupin and oat milk products.

We have attempted to value this opportunity by considering value in 
terms of market capitalisation multiples which we feel are supported 
through a traditional discounted cash flow valuation. 

We calculate price target as follows: 

SOP Valuation Method Multiple A$m A$/Sh

Net Cash Dec-19 na 1.5 0.02

Lupin Price/Revenue 7x 75.0 1.22

Oat milk Price/Revenue 7x 19.6 0.23

Dirty Clean Food DCF na 22.1 0.26

Sum of the Parts 1.72

Multiples 

To determine the multiple we have applied to our WOA forecast 
revenues we have used the following ASX listed manufactures that 
have proven business models in a large global market and are currently 
experiencing revenue and market growth. 

Should WOA commercialise its alternative protein and milk product, we would 
argue that similar multiples are possible; especially off such a low base. 

Given the nature of both the protein and oat milk industries; we would 
argue that a similar multiple could be applied to both segments.

EV/Revenue Price/Revenue

Name Ticker Last Price Mrkt Cap EV FY20 FY21 FY22 FY20 FY21 FY22

Nuchev NUC 2.05 81.7 72.4 4.1 2.0 1.1 4.6 2.3 1.2

Bubs Limited Aus BUB 0.93 529.7 495.4 7.6 5.2 3.8 8.2 5.5 4.1

A2M Milk company A2M 17.75 13375.6 12538.2 7.2 6.4 5.5 7.7 6.9 5.9

Average 6.3 4.5 3.5 6.8 4.9 3.7

WOA WOA 1.14 88.1 86.6 45.9 18.7 3.6 46.7 19.0 3.6

Beyond Meat (USD) BYND 126.99 7929.9 7771.8 16.0 10.5 7.1 16.4 10.7 7.3

Vital Farms (USD) VITL 40.03 2161.3 2242.7 27.7 23.8 18.6 7.7 6.6 5.2

Nuchev is an Australian-based, globally orientated food business with 
a dedicated focus on developing marketing and selling a range of 
premium of Australian milk powder products across Australia and China. 
	y IPO September 2019 at $3.80 trading down to $2.80 in the period since.
	y Market capitalisation reflects market opinion on ability to deliver and 

grow at forecast growth. 

Bubs Limited Australia produces and sells various infant nutritional 
products in Australia, China and Internationally.
	y Trading at multiples reflecting CAGR YoY growth since listing in 2017 

of 92%.
	y Forecasts looking for circa 40% YoY into FY22. Market updates 

indicate sales growth in China supporting this outlook. 

A2M Milk Company 
	y Trading at multiples that reflects significant growth and delivery over 

time. 
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Others

We have previously discussed Beyond Meat as comparable listed 
company producing alternative meat products.  Given that Beyond 
Meat is listed on Nasdaq we have not included it in our list of 
comparable companies;  it is currently trading on a 10X EV/Revenue 
multiple on CY20 forecasts. 

Vital Farms is a US based ethical farmer, producing pasture raised eggs.

While Oatly valuation of US$2b implies a 10X multiple on FY20 revenue. 

Applying a 7x Price/Revenue multiple which is the Average of the listed 
Australian comparable to our assumed FY22 oat and lupin revenues 
drives our SOP valuation. 

The following also sensitises for FY22 based on revenue multiples

Lupin Protein 2022 2022 2022

Revenue 15.0 15.0 15.0

Multiple 5.0 7.0 10.0

Price 75.0 105.0 150.0

SOI (dil) 85.9 85.9 85.9

A$/sh. 0.87 1.22 1.75

Oat Milk 2022 2022 2022

Revenue 2.8 2.8 2.8

Multiple 5.0 7.0 10.0

Price 14.0 19.6 28.0

SOI (dil) 85.9 85.9 85.9

A$/sh. 0.16 0.23 0.33

Our DCF for Dirty Clean Food is driven per our earnings forecasts, 
assuming ~$1m OH applied per WOA’s historical rates. 

From 2021 we allocate the OH based on revenue contribution.

We have not assumed any capex/deprecation given current leasing 
arrangements of the business. 

Dirty Clean Food 

FY Units 2020 2021 2022 2023 2024 2025

GP  A$m 0.3 0.9 1.5 1.9 2.2 2.6

OH A$m -1.0 -1.0 -0.3 -0.2 -0.2 -0.2

EBIT A$m -0.7 -0.1 1.2 1.6 2.0 2.4

 2020 2021 2022 2023 2024 2025

Dirty Clean Food A$m -0.7 -0.1 1.2 1.6 2.0 2.4

(-) Tax (Ungeared) A$m 0.0 0.0 -0.4 -0.5 -0.6 -0.7

FCFF A$m -0.7 -0.1 0.9 1.1 1.4 1.7

Disc FCFF A$m -0.7 -0.1 0.7 0.9 1.0 1.1

NPV forecasted FCFF A$m 2.9

Terminal FCFF 1.7

TGR 3.0%

TV 29.3

PV of TV 19.2

EV 22.1

WACC 8.8%
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We acknowledge the potential shortcomings of this valuation 
methodology, in our opinion it is supported on a fundamental basis 
through traditional DCF valuation; on the assumption that WOA is able 
to successfully develop the products and achieves reasonable market 
penetration.

Fundamental Valuation 

Our DCF valuation for WOA per our earnings assumptions discussed 
above is coming out at $2.04

FY Units 2020 2021 2022 2023 2024 2025 2026

EBIT A$m -1.8 -2.2 2.4 8.9 16.6 23.3 23.3

(-) Tax (Ungeared) A$m 0.0 0.0 -0.7 -2.7 -5.0 -7.0 -7.0

(+) D&A A$m 0.0 0.0 0.9 1.8 1.8 1.8 1.8

(-) Capex A$m 0.0 0.0 -35.0 -1.7 -1.7 -1.7 -1.7

(-) ΔNWC A$m 0.0 -1.0 0.4 -2.5 -2.4 -1.9 0.0

FCFF A$m -1.8 -3.2 -32.0 3.8 9.3 14.5 16.4

Period x 0.0 1.0 2.0 3.0 4.0 5.0 6.0

Disc. Factor x 1.00 0.92 0.84 0.78 0.71 0.65 0.60

Disc FCFF A$m -1.8 -2.9 -27.0 2.9 6.6 9.5 9.9

NPV forecasted FCFF A$m -2.8

CoE 11%

Terminal FCFF 16.4 CoD 4%

TGR 3.0% Market 8%

TV 288.9 Beta* 1.5

PV of TV 173.7 Rf 2%

EV 170.9

(-) Debt* -0.8

(+) Cash* 2.3

(+) Unpaid Capital 3.1

Dilluted Equity Value 175.5

WACC 8.8%

Diluted SOI 85.9

A$/sh. 2.04

*as at December 2020
 

Scenarios

Consider the following scenario analysis which varies sales and price 
outcomes.  Given early stages of development our numbers at this 
stage are clearly theoretical; and the same outcome could be driven 
changing margins/price inputs.

2025 Protein Plant

Protein (Tonnes) Sold 

2.04 5000 10000 15000 17500 20000 25000 30000 35000 40000

3000 -0.03 0.53 1.10 1.38 1.66 2.23 2.80 3.36 3.93

3500 0.06 0.72 1.38 1.71 2.04 2.70 3.36 4.02 4.69

4000 0.15 0.91 1.66 2.04 2.42 3.18 3.93 4.69 5.44

4500 0.25 1.10 1.95 2.37 2.80 3.65 4.50 5.35 6.20

5000 0.34 1.29 2.23 2.70 3.18 4.12 5.06 6.01 6.95



INDUSTRIALS

Euroz Securities Limited
All information and advice is confidential and for the private information of the person to whom it is provided and is provided without  
any responsibility or liability on any account whatsoever on the part of Euroz Securities Limited or any member or employee thereof.  
Refer to full disclaimer at the end of this document.

 

Wide Open Agriculture Limited 
(WOA $1.13) Speculative Buy - Initiation of Coverage

	y Along the left-hand side is the average price of lupin based protein 
isolate per tonne received by WOA. 

	y Along the top is tonnes of lupin-based isolate sold per year.
	y The numbers in the middle of the table represent the DCF values per 

share generated on the basis of the assumed sale price and tonnes 
sold for FY 25.

	y In our example $70m (17.5kt @$4000) generated by 2025 generates 
a DCF valuation per share of $2.04 or $160m market capitalisation 
today. 

	y Management commentary looking for a $300m market cap by 2025;  
supported with ~25kt by 2025 at $4000.

	y Current market cap supported by 10kt at $4500.
	y The calculation is very broad assuming 40% GP margin and parity in 

other costs, and only sensitises FY25 protein inputs. It does give an 
indication of what is possible with changing price inputs, some very 
high DCF’s are possible.

We also look to the following case scenarios over time driving various 
DCF outcomes

The following broad case scenario’s assume
	y Plant capex fixed at $30m. 
	y Plant capacity ~50kt. 
	y WOA is able to penetrate export and domestic market supporting 

growth. 
	y 40% GP margins
	y Other costs fixed. 
	y Sales are made to wholesalers only.  
	y Dirty Clean Food and Oat Milk earnings assumptions are fixed per 

our earnings summary.
	y WACC 9%
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Modelled - Base Case 2022e 2023e 2024e 2025e

Revenue A$m 15.00 33.00 52.00 70.00

Margin % 40% 40% 40% 40%

Sales (Tonnes) A$m  3,750  8,250  13,000  17,500 

$ Price Per Tonne A$m  $4,000  $4,000  $4,000  $4,000 

DCF ` 1.97

Medium Case ($4,500 Protein Price) 2022e 2023e 2024e 2025e

Revenue A$m 18.75 41.25 65.00 87.50

Margin % 40% 40% 40% 40%

Sales (Tonnes) A$m  3,750  8,250  13,000  17,500 

$ Price Per Tonne A$m 5000 5000 5000 5000

DCF ` 2.68

Bull Case (YoY 100% Growth) 2022e 2023e 2024e 2025e

Revenue A$m 18.00 36.00 72.00 144.00

Margin % 40% 40% 40% 40%

Sales (Tonnes) A$m 4500 9000 18000 36000

$ Price Per Tonne A$m  $4,000  $4,000  $4,000  $4,000 

DCF ` 4.81

Current MktCap 2022e 2023e 2024e 2025e

Revenue A$m 15.00 32.00 36.00 48.00

Margin % 40% 40% 40% 40%

Sales (Tonnes) A$m 3750 8000 9000 12000

$ Price Per Tonne A$m  $4,000  $4,000  $4,000  $4,000 

DCF ` 1.13
 

In opinion the current market capitalisation does not reflect the 
potential opportunity given the plausible scale of the alternative 
protein market space. 
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Balance sheet 

The following is a summary of the balance sheet as at it stood at 
December 2019 

Balance Sheet Summary Dec-31 Jun-30

$ $

Cash  2,291,644  3,280,077 

Inventories  214,597  21,572 

Receivables  156,444  46,623 

Prepayments  47,005  31,214 

Total Current  2,709,690  3,379,486 

Investments  90,797  -   

PPE  149,966  117,370 

Deposits  200,000  200,000 

Total Non-Current  440,763  317,370 

Trade and other Payables  203,700  169,060 

Provision  36,101  44,764 

Borrowings  -    1,876 

Total Current  239,801  215,700 

Borrowings and other financial  811,863  817,295 

Provisions  12,470  -   

Total Non-Current  824,333  817,295 

Net Assets  2,086,319  2,663,861 
 

We note the following 
	y Investments relate to the purchase of a 25% minority interest in 

“Farm Folk Service PTY Ltd” (Agtalent) an online global talent 
marketplace for regenerative agriculture. Fully funded via a grant 
from Commonland.

	y Borrowings relates to an interest free Loan Agreement with 
Commonland. Loan will be repaid in 10 annual repayments beginning 
2026.

	y WOA completed a $3.0m placement in June 2020. 
	y FY20 yearend cash balance stood at $4.4m. 
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Other Matters

Risks

We see a number of key risks in the business as follows:

Failure to commercialise and Development Risks

The development of the lupin-based protein meat alternative is subject 
to a level of development risk. The company has only produced the 
product on a limited scale and is yet  to demonstrate the process can 
be scaled up to a commercial level. Further development work on the 
process and the plant will be required prior to scaling the commercial 
plant.  At this stage WOA are yet to secure a commercial buyer for the 
lupin-based protein.

We see the development of the oat milk product as inherently less risky 
due to the already established and replicable process for this product.  
However, WOA does face competition from a number of existing 
international suppliers on this front. 

Financial risk and the ability to access additional funding

WOA will likely need to seek additional funding for the development of 
the commercial plant (oat milk + plant-based protein). The company will 
be reliant on securing funding and no assurance can be given that this 
funding will be made on acceptable terms (if at all). If the company is 
unable to secure the financing required development timelines will likely 
be impacted

Customer Growth 

WOA’s existing market is largely limited to WA local market. Failure to 
expand into new geographic regions will significantly lower the ability 
of the company to grow revenues into the future. WOA has a number of 
existing agreements established retailers in WA that have a footprint in 
Eastern States and an online footprint somewhat reduces this risk. 

Key Person Risk 

There is a key person risk around Anthony Maslin and Ben Cole and a 
number of development and sales staff. 

Competition

There is always the risk that the competition will arrive for any of WOA’s 
three core business streams; replication of Dirty Clean Food  and oat 
milk products arguably have lower barrier to entries. 
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Shareholders 

The share registry is tightly held by long term investors and insiders. 

Substantial Share Holder %

Commonland Foundation., Endowment Arm     14.6

Anthony Robert Maslin 9.5

Ben Cole 9.2

Hans Rave 7.6

Fanja Pon 7.6

Anne-Marchien Van Campen 2.4

Stuart McAlpine 2.4

Helmshoeve Holding B.V.  2.3

Duketon Consolidated Ltd 2.0

Ice Cold Investments Pty Ltd 1.2

Justin Brown 1.2

Bryant McLarty   1.2

Monex Group, Inc., Asset Management Arm 0.7

Hans Schut  0.6

Johannes Schut 0.6

Straight Lines Holdings Pty  Ltd  0.6

Mark Skiffington 0.6

Norman Pater 0.6

Philip Thick 0.5

Peter Hays  0.3

Board and Management 
The Board and management have a wide range of experience in 
agriculture, finance, investment management and development.  

The board and key management appear to have the varied set of skills 
required to bring these commercial opportunities together. 

WOA’s website outlines their relevant experience as follows:

Anthony (Maz) Maslin (Founder and Chairman) 

Maz is an entrepreneur and social change visionary, driven by bringing new 
meaning and hope to environmental and community projects. He started as 
a stockbroker 25 years ago managing capital raisings and providing ethical 
investment advice. In 1998 he founded Solar Energy Systems Ltd (now Solco 
Ltd), which became the first solar energy company to list on the ASX. Since 
then he has consulted to and managed various listed companies, including 
five years as Managing Director of Buxton Resources Ltd.

Ben Cole (Managing Director)

With a PhD in environmental engineering, Ben is a social enterprise expert 
who has extensive international experience as a Grant Manager of market-
based, water supply and sanitation projects, totalling up to $30 million. 
Between 2008 and 2013 he founded, managed and sold a profitable, 
social enterprise – Karibon - in Vietnam. A genuine start-up from invention 
through to sales, Ben gained valuable experience in business development 
and management.

Stuart McAlpine (Non-Executive Director) 

Stuart is a Wheatbelt farmer with 35 years’ experience in agriculture who 
is committed to the environmental and social restoration of his region. He 
was co-founder of the Liebe Group and inaugural President. He instigated 
the Regional Repopulation Plan with the Wheatbelt’s Dalwallinu Shire and 
Chaired the Regional Repopulation Advisory Committee.
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Ronnie Duncan (Non-Executive Director)

Ronnie Duncan has extensive experience in top-line growth through 
purpose-led, brand strategy development. His skillset aligns to WOA’s 
focus on marketing and distribution of regeneratively farmed animal and 
plant-based food products to Australian and Asian markets.

Ronnie and Meerkats, the company he co-founded, have been responsible 
for iconic and effective promotional campaigns in Australia with clients 
including iiNet, Synergy and HBF. 

Ronnie Duncan was the sole external advisor to the British Shadow Cabinet 
for the communications strategy in the 2001 British General Election. He 
was responsible for a AUD$25million marketing budget over six weeks. 
The political campaign was “widely regarded as one of the best series of 
political ads in history” (source: The Guardian, April 2004). As Chairman of 
Meerkats, Ronnie has overseen the brand strategy for food-based clients. 
The brands of Harvey Beef, Southern Forests Food Council, Brownes Dairy, 
and WOA’s own food brand Dirty Clean Food have all been developed 
with Meerkats. 

Elizabeth Brennan (Non-Executive Director)

Having lived in Papua New Guinea and the WA Wheatbelt, Elizabeth 
has a unique insight into global food systems and extensive experience 
in fresh produce marketing and agricultural development programs. 
Elizabeth currently coordinates a multidisciplinary agricultural 
research program in PNG on behalf of the Department of Foreign 
Affairs and Trade (DFAT) and the Australian Centre for International 
Agricultural Research (ACIAR). Elizabeth has also led the marketing 
strategy development and implementation for one of the largest citrus 
operations in WA, Moora Citrus, as well as other international fresh 
produce brands such as Bravo Apples™, Family Tree Farms and Fruitico. 

She is a Board Director for the RRR Network, Commissioner for the 
Agricultural Produce Commission, former President of Australian 
Women in Agriculture and volunteers on many agricultural advisory 
groups and committees. Elizabeth is a Member of the Australian 
Institute of Company Directors (MAICD) and a Fellow with the 
Australian Rural Leadership Foundation (FARLF).

Merilyn Elson (Marketing Operations Manager)

Merilyn’s background is in the fast-moving consumer goods (FMCG) 
industry, where she worked for a family owned food manufacturer for 
over 30 years. She started as the first R&D Manager for what was then 
a small bakery, and ended her time there as Senior Marketing Manager 
for what had become a highly successful bakery supplying both national 
and international channels. She was motivated by working in a team 
of passionate professionals towards a common goal and relished the 
challenges of growing a business in a constantly evolving market.

Jay Albany (General Manager Dirty Clean Food)

Jay has spent his career building better networks to access quality 
food, and is keen to build a new channel that connects consumers to 
regenerative farmers in WA. Jay has a wealth of experience leading 
growth initiatives and strategic partnerships in the consumer and 
financial services industries, most recently running corporate strategy 
at MyFreshGrocer, a New York-based online grocery specialising in eco-
friendly delivery of local, gourmet and grocery products.
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Summary

WOA is unique WA based company operating in a rapidly growing 
sector.  It has successfully established a presence in the WA market with 
the launch of the Dirty Clean Food branded products.  The company 
will look to leverage this success with the launch of an oat milk product 
in Q4 2020. 

The company’s plant-based protein product has the potential for 
massive and plausible scalability and is on track for commercial trials 
come September 2020. The successful outcome of which could be a 
significant share price catalyst.

We initiate with a Speculative Buy with Price Target $1.72;  if the 
Company can successfully capitalise on the opportunities on hand it 
likely trades higher.  
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